
 

 

 

 

 

 

 

 Problem/Situation: The Company needed to find a message to sell its weight loss 

product that assissts with natural body regeneration while you sleep. FDA regulations 

meant it could not make specific weight loss claims.  

 

Solution: I looked at the quit-rate for people who start weight loss programs and 

found it to be significant. Digging deeper it became clear that the time required to go 

to a fitness center was the main factor involved. Too many pressing commitments to 

family and job got in the way of even the best intentions to lose weight. These time 

factors also worked against a healthy eating life-style and fast food resulted in more 

weight gain. The common element in what helped put weight on and what prevented 

its loss appeared to be, Time.  

 

� I needed a concise slogan that contained the whole issue. My solution was the 

phrase, No Time To Lose. The slogan was a direct call to action for ordering, easy 

to recall, and right on strategy with the customers’ problems.  

� I sourced, through Getty Images,  royalty-free images to show a measuring tape 

on a slim-waisted female which reflected the female audience and body part most 

mentioned as in need of weight loss. Also a female and clock imagery photo. 

� I wrote features and benefits copy for a landing website to illustrate the benefits 

of using the product and collaborated with in-house designer Brendan Mclean on 

the layout and navigation of the site. 

� I created sales tools for retail distributers in-store displays. 

 

Result: The result was an attractive, well focused site that the company could use to 

increase sales of their flagship product within the guidelines of FDA regulations for 

food supplements. The slogan was reworked as a monthly campaign during Xmas, 

generating a head-turning increase in sales. I was present watching the orders come 

in to the call center during the week of that campaign and it was like watching the 

tape ticker on a stock exchange as the orders rolled in. It was phenomenal.  

 



 


